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TOPIC OUTLINE 
 

 
The realisation that ‘anything can happen’ has prompted many organisations to think, if not, re-think 
crisis communications. This is rightfully so as corporate reputations now hinge on real-time 
responses thanks to today’s ever-changing media landscape. In view of this, organisations must 
begin to pro-actively lay the foundations of crisis communications, going beyond policies and 
processes.  
 
This presentation aims to provide an overview of the current media landscape in relation to crisis 
communications. The speaker, via case studies and personal experiences, will also share his 
insights into strategies that work, and some that don’t, when it comes to prepping for a crisis. All in 
all, the presentation intends to highlight the fact that each and everyone in a corporate organization 
have a role to play in times of crisis. 
 

PRESENTER 
 

A one track mind has no place in the realm of public relations.  With close to 15 years of consultancy experience, Michael has strategised 
and executed corporate, financial and marketing communications campaigns for a broad range of clients, from multinationals to 
government linked entities, public listed companies to sole proprietorships.  
Leveraging on his diverse exposure to sectors such as property, consumer electronics, FMCG, F&B, automotive, financial, gaming, 
defense and the capital markets, as well as his in-depth understanding of communications platforms and the media landscape, Michael 
continues to create solutions that are innovative yet executable.   
Michael is also well-versed in crisis management, having counselled and executed reputation management initiatives for a multitude of 
issues ranging from general customer service complaints to serious industry incidents.  
Always the one to NOT shy away from new ideas, Michael has a Bachelor of Business Administration with Distinction from the Michael F. 
Price School of Business, University of Oklahoma, USA. Go Sooners!   

 

PROGRAMME SCHEDULE 
 

9.00am  Registration 
   
9.30am  Part 1  

- Crisis Comm in the New Media Landscape 
   
10.45am  Morning Tea-Break 
   
11.15am  Part 2  

– 360o Mindset in Prepping for a Crisis 
- Strategies and Case Studies 
 

12.30pm  End 
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