
INVESTOR RELATIONS AWARENESS 
CAMPAIGN 

 
Bursa wants more PLCs to go for Investor Relations 

KUALA LUMPUR: Investor relations (IR) was often not taken seriously by public-
listed companies (PLCs) in the country but Bursa Malaysia Bhd wants this to change.  

Besides coming out with guidelines, Bursa would also embark on an awareness 
programme and media campaigns to help PLCs cope with IR.   

IR is a set of activities that relates to the way a PLC discloses information so as to 
comply with the regulatory requirements and for the stakeholders – current and 
potential – to make good investment decisions.   

“IR is in the early stages of development in Malaysia but it is not exclusive for big 
PLCs. Every PLC, big or small, should engage in IR,” Bursa chief executive officer 
Datuk Yusli Mohamed Yusoff said.   

With IR, PLCs would be able to manage perception and promote fair share valuation, 
he said, adding that he believed that PLCs should “stop behaving like private 
companies” and provide guidance to investors.   

“Only by talking can PLCs be noticed and they must recognise that IR is a vital 
contributor to building shareholders' value for their business,” Yusli told a group of 
business executives attending a Bursa Malaysia-CIMB Breakfast series entitled 
Investors Relations – understanding and reaching your investors and key audience.   

He said the benefit of a successful and well-structured IR plan ensured a reasonable 
level of liquidity, fair market valuation, cost effectiveness and easy access to capital, 
strong supporting shareholders and favourable reputation in the financial community 
for a PLC.   

Earlier, CIMB Bhd group chief executive Datuk Nazir Razak talked about CIMB’s 
journey in IR.    

He also shared five key points in IR that companies should take into consideration 
when structuring their IR plan.   

Nazir said it was worth “doing a good job at IR” as it ensured good price and 
financing. He said companies should “not over-promise or over-sell but under-
promise and over-deliver.”   

Dissemination of information was a “credibility game” and companies should “be 
transparent as you cannot hide the truth.”    

He also advised PLCs to be fair and give equal treatment to all analysts and fund 
managers.   

Providing earnings guidance was essential and when it came to financial numbers he 
advised breaking it down to make it simple for all, even though financial accounts 
was a complex thing.   



Sharing his experience, Genting Bhd head of strategic investments and corporate 
affairs Justin Leong said investors paid a premium for companies with good IR and 
building corporate credibility over time and investor confidence would result in a high 
quality investor base.    

He added that funds would flow into a country that had companies that were 
transparent, engaged in good IR and corporate governance practices.  

  

 

 

CIMB’s chief investment officer Raymond Tang added that if PLCs did not want to 
meet fund mangers and analysts “then they should not be listed at all.”   

“IR is more than pumping your share prices up, it is about marketing your company to 
potential funders of capital, the higher your visibility of the company the easier to get 
capital commitment for financing growth.” 
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