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This Supplementary Report (“Report”) outlines the findings and highlights of the Malaysia Investor Relations Awards 
2020 by Malaysian Investor Relations Association Berhad (“MIRA”) as outlined in the following sections: 
 

• Introduction – Investor Relations amidst the COVID-19 Pandemic; 

• Summary of Overall Observations;  

• Categorical Observations from Diagnostic Assessment; and 

• Sectorial Analysis of Award Recipients in 2020 
 
The Malaysia Investor Relations Awards 2020 adopts an evaluation approach based on the following:  

 
A combined weighted modality of popular voting by the investment 
fraternity (70%) and diagnostic assessment (30%) is deployed. Details on 
the evaluation methodology can be accessed at 
http://www.mira.com.my/events_ir_award_2020.html. A snapshot of 
the diagnostic assessment criteria is also reproduced in Appendix I of this 
Report. 

 

 

The methodology of the Malaysia Investor Relations Awards 2020 by MIRA is guided by the following anchor points:  
 
• Ten (10) categories are subjected to evaluation for the conferral of awards: 

o Best Company for Investment - Large, Mid, Small & Micro 
o Best Chief Executive Officer for Investor Relations - Large, Mid, Small & Micro 
o Best CFO for Investor Relations - Large, Mid, Small & Micro 
o Best Investor Relations Professional - Large, Mid, Small & Micro 
o Best Investor Relations Website - Large, Mid, Small & Micro 
o Best Investor Relations for an IPO in 2019 
o Business Knowledge & Insights of an IR Team 
o Most Improved Service from an IR Team 
o Best Quality of Annual Reports/Formal Disclosure 
o Best Quality of One-on-One Meetings 

• The stratification of companies by their size clusters is guided by the parameters outlined below: 

o Large cap are companies within the FTSE Bursa Malaysia KLCI or otherwise known as the largest 30 
companies listed on the Main Market of the Bursa Malaysia Stock Exchange;  

o Mid cap companies comprise companies in the FTSE Bursa Malaysia Mid 70 Index which are of the next 
70 after the FTSE Bursa Malaysia KLCI companies by full market capitalisation in the FTSE Bursa Malaysia 
EMAS Index;  

o Small cap companies are after the FTSE Bursa Malaysia Mid 70 Index and stocks higher than RM200 
million market cap; and  

o Micro cap companies are stocks below the RM200 million threshold to the lowest market cap stock on 
the Bursa Malaysia Stock Exchange.  

• As for popular voting which was administered via the online poll, 52 responses were received from the 
investment community (i.e. buy-side and sell side players). The 52 responses yielded votes for 750 nominees 
across the ten (10) categories. 

http://www.mira.com.my/events_ir_award_2020.html
http://www.mira.com.my/events_ir_award_2020.html
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• The diagnostic assessment criteria outlined in Appendix 1 were pressure-tested for market and regulatory 
developments during the year with implications arising from the COVID-19 pandemic being considered. For 
example, the timeline for release of quarterly reports and annual reports was considered in the context of the 
relief measures introduced by Bursa Malaysia Securities Berhad. 

• The diagnostic assessment primarily relies on the availability of information in the public domain to ascertain 
the institution of a predetermined investor relations practice within the company. Flowing from this, companies 
which are more transparent tend to fare better in the diagnostic assessment.  

• Whilst the diagnostic assessment modality operates on an active scoring mechanism (points are awarded based 
on the presence of better practices), the nominated companies which fall short of complying with regulatory 
promulgations or instituting fundamental investor relations practices (e.g. availing investor relations contact 
details) are penalised through the docking of points.  

• In the outlier event of a deadlock due a tie in the overall scores (i.e. aggregate score gathered from popular 
voting and diagnostic assessment), an additional higher-order diagnostic assessment criterion will be applied 
to determine the winner.    
 

• Companies which have been palpably shrouded in any form of financial, investor relations and corporate 
governance controversy are excluded from the nomination shortlist and the attendant diagnostic assessment. 

 
Note: The information contained in this Report is of general nature and is not intended to address the 
circumstances of any individual or entity. Although endeavour is made to provide accurate and timely 
information, there can be no guarantee that such information is accurate as of the date it is received or that it 
will continue to be accurate in the future. No one should act on such information without appropriate professional 
advice after a thorough examination of the particular situation. 

 

 

Introduction – Investor Relations amidst the COVID-19 Pandemic 

 

The COVID-19 pandemic has brought about an indubitably decimating crisis with its two-prong 
impact across the wellness of masses and the economy. On the latter front, we are witnessing 
severe Gross Domestic Product (GDP) contraction, workforce lay off, pay cuts as well percolating 
uncertainties on revival timelines and the extent of this recovery. Zoning into the capital market, 
indices on stock exchanges have generally recorded a decline with plummeted valuation of 
securities. 
 

 
During times of instability like these, companies can earn a tremendous amount of equity and trust with their 
investors through open, transparent and proactive communication. Specifically, the investor relations function of a 
company plays a categorically important role in responding to the multifaceted information demands. Simply put, 
investor relations professionals have to relate to the ramifications of the COVID-19 pandemic, identify the changes 
to the investment thesis of their companies and figure out how they will communicate to investors their companies’ 
3Rs- “resolve, reaction and recovery plan”. 
 
The intensification of an investor relations function is perhaps best manifested by the increase in investor/analyst 
requests for calls and meetings (as recorded in a notable survey)1. During these sessions and faced with “hard hitting” 
questions, investor relations practitioners are typically expected to communicate facts with the right balance.  Given 
that the overwhelming state of affairs make it virtually difficult to be definitive, investor relations practitioners are 
paying closer heed to communicating in the form of ranges, as underpinned by scenario analyses and stress tests on 
earnings, cash flow, liquidity, and capital structure. 

                                                                 
1 COVID-19 impact Survey 2020, National Investor Relations Institute 
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In order to articulate a compelling narrative, investor relations practitioners invariably have to be present in their 
companies’ key internal discussions and keep an eye on the external environment. As such, it is unsurprising that 
the aforementioned survey also reported that more than a third of corporate investor relations practitioner 
respondents said the pandemic had elevated their professional stature (or the importance of the investor relations 
team) within their companies. It is also becoming increasingly normal for companies to cobble cross-functional 
teams for engagement sessions with investors so as to provide a detailed perspective on the functional areas that 
are of interest. 
 
Against this backdrop, it is essential to rewrite the investor relations playbook as the “new normal” evolves. 
Leveraging innovative solutions designed to help deliver on the multifaceted aspects of an investor relations role 
can empower continued success. Whether these relate to identifying alerts for trigger points in stock movement, 
enabling more efficient investor targeting and engagement, or just automating manual tasks, technological solutions 
can help the investor relations team understand, attract, and engage with investors. 
 
Evidently, in this climate, investor relations practitioners will also have to level up their capabilities with previously 
classified as “nice to have” skills now becoming “must have”. Beyond the functional mastery of their role as investor 
relations professionals, there is a clear need for skills on business insights, or in other words, the knowledge of their 
business and the marketplace to advance the company’s goals. Another prerequisite skill to have is managing 
complexity - making sense of complex, high-quantity, and sometimes contradictory information to effectively solve 
problem2. 
 
 

Summary of Overall Observations 

 

The conduct of diagnostic assessment on the shortlisted companies has allowed MIRA to 
gather a honed perspective on the practices deployed by IR functions and the key trends in 
this regard. Salient themes that have emerged from the conduct of this exercise are 
summarised below:  
 

 

Virtual is the new reality 

 

Quite starkly, companies have adopted digital modalities to carry out their investor relations 
programmes where possible. Non-deal roadshows, quarterly briefings, analyst days and general meetings have 
predominantly gone virtual. Whilst companies were catapulted to embrace this “new normal” as a result of the 
COVID-19 pandemic, many are beginning to appreciate the benefits of this approach, including the significant cost 
and time savings. The hosting of virtual sessions also signals to investors that the business is proceeding as expected, 
even if in a slightly different environment. 
 
It is also encouraging to note that some progressive companies have taken proactive measures to remove any 
prevailing impediments and make investors’ transition from physical sessions to virtual sessions as seamless as 
possible. For example, in the context of virtual general meetings, selected companies were observed to have 
appointed independent moderators to objectively stream and provide visibility to the questions raised by 
shareholders. Likewise, in many instances, dedicated telephone help lines were established to assist shareholders in 
navigating any technical glitches, if encountered in the course of participating in the virtual general meetings. 
 
Whilst an enterprise solution (e.g. Zoom, Cisco WebEx, Microsoft Teams or Microsoft Live) often does the trick for 
virtual meetings with investors which may include video or sharing of presentations, companies typically deploy 

                                                                 
2 Fortune 500 IROs Pulse Survey 2018, Korn Ferry 
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integrated platforms or more sophisticated solutions for more complex occasions (e.g. virtual analyst days or virtual 
general meetings). 
 

 

Devil is in the details 

 

In line with the saying, “sunlight is the best disinfectant”, companies are becoming more cognisant of the 
need to shed greater light on their financial and non-financial state of affairs in an uncertain environment. In satiating 
the multifaceted information needs of stakeholders, companies are demonstrating an appreciation that portfolio 
managers, investors, and analysts would likely be keen in understanding the effects of the COVID-19 pandemic on 
the company’s sector, including the effects on supply chain, production and human capital as well as the extent and 
length of the impact on overall financial health. These stakeholders are also likely to want details on the triggering 
mechanisms for the company to intensify activities or taper off. 

 
Given the volatile environment, quantitative disclosures are taking the form of scenario analysis with the 
permutations outlined. There is also heightened focus on the broader economic context and the setting in which 
the company operates. 
 

Unleashing the animal spirits 

 

The pandemic has changed the face of investing conventions with retail shareholders offering an 
opportunity for companies to develop a reach into this pool of capital. Technological accessibility and potential 
surplus cash flowing from the loan moratorium for the middle to high income cohort have indeed spurred the flow 
of money into the capital market. To elucidate, according to press statement by Bursa Malaysia Berhad, investors 
recorded a net buy of RM 6.4 billion worth of securities in the first six months of 2020 and in contrast, foreign 
investors registered a net outflow of RM 15.9 billion during the period. 

  

Latching onto this “long tail of demand”, companies are beginning to accord due focus to the retail cohort instead 
of viewing investors as strictly institutional. As often times retail investors will head to social media, online forums 
and online news sources for information, companies are improving their visibility and responsiveness on this front. 
Selected enlightened companies have also taken the extra step of incorporating retail-centric features in their 
investor relations webpage with features such as stock simulator. 
 

 

 

 

 

 

 

 

 

 

 

 

 

Categorical Observations from Diagnostic Assessment 
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Observations from the diagnostic assessments across the ten (10) categories (as mentioned in page 1) are outlined 
below. The observations seek to expound the better practices and improvement considerations identified for 
introspection. 

 

 

Note: In all categories, the number of companies nominated by the investor community has 
decreased as compared to preceding iteration of the Malaysia Investor Relations Awards and this is 
in line with tepid capital market vibrancy amongst institutional players in the wake of the COVID-19 
pandemic.  
 

Best Company for Investor Relations 

 
The assessment under this category represents an evaluation on the overall efficiency of the investor relations 
practices across companies. It is encouraging to note that a large proportion of the shortlisted companies have 
established a dedicated investor relations function. As compared to the preceding year, the frequency of 
engagement sessions with the investment community has witnessed an uptick. 
 
Interestingly, selected progressive companies have undertaken to publish a financial calendar to outline key events 
such as the planned release of quarterly reports and investors and analysts’ briefings date. In what is regarded a 
better practice, these companies have set the investors and analysts’ briefing dates to coincide with the release of 
the quarterly reports, thus, enabling the investment community to timeously appreciate the underlying drivers of 
the financials. A significant number of shortlisted companies have also availed the investor relations presentation 
decks on their corporate websites to reduce incidences of “information asymmetry”. Given the COVID-19 pandemic, 
there is enhanced focus on the aspect of operational resilience in the presentation materials. 
 
In terms of improvement consideration, companies should consider availing its stakeholder or corporate 
communication policy on the website. This will provide clarity on the engagement approach and policy stances on 
communication that are adopted by the companies. 
 

Breakdown of nominees (%):  

 

 

 

Legend 

 

 

 

 

Note: Each unit of legend represents 10% whilst a partial unit of represent 5%. The legend applies henceforth. 

 

 

 

 

 

 

Best Chief Executive Officer (“CEO”) for Investor Relations 

 

Micro 

cap 
Small 

cap 
Large 

cap 

Mid cap 
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As the primary designated spokesperson of the company, CEOs are typically at the forefront to articulate the 
company’s direction and initiatives. As noted from the diagnostic assessment undertaken, CEOs are becoming more 
forthcoming and taking centre stage during the engagement sessions with the investment fraternity.  
 
There is also heightened awareness amongst CEOs to quell speculations and rumours that pertain to their respective 
companies. Such proactive behaviour is indeed encouraging as it will seek to provide clarity to market participants 
and avert inorganic share trading activity. Many companies have also leveraged the annual report or corporate 
website as a forum for their CEOs to communicate the proposition of company which they helm on a more 
personalised note. These communiqué by the CEO usually take the form of a “Letter by the CEO” or “Question and 
Answer by the CEO”. Given the highly uncertain macroenvironment, reaffirmation by the CEO on the long term 
strategy of the company has also become the “order of the day”. CEOs are seen to reassure the investment 
community that the vision remains intact and their companies are able to “weather the storm”. 
 
As an upside consideration and against the backdrop of enhanced retail participation in the capital market scene, it 
would be refreshing to witness CEOs being more visible on the alternative media front.  
 
Breakdown of nominees (%): 
 
 
 
 

Best Chief Financial Officer (“CFO”) for Investor Relations 

 
Leading CFOs in this category are known to transcend beyond their conventional confines to also play an integral 
role in strategic communication. In a practice that is increasingly gaining traction, we are witnessing more 
enlightened companies incorporating a dedicated “CFO Review” section in the annual report whereby the CFOs 
undertake to enlighten the variance in headline financial figures and the underlying value drivers.  
 
Notwithstanding the relief measures granted by Bursa Malaysia Securities Berhad with regards to extended grace 
period for release of quarterly report and annual report, the shortlisted companies have largely been able to “stick 
to the original deadline” (i.e. 2 month for quarterly report and 4 months for annual report in the case of public listed 
companies). 
 
As a potential enhancement area, it would be refreshing to witness CFOs being more proactive where possible in 
outlining the financial impact of adverse instances that are affecting the company (as occasioned by the COVID-19 
pandemic). In addition, the depth of commentary provided in the quarterly report has been identified as another 
marker for improvement. 

 
Breakdown of nominees (%): 

 
 
 
 
 
 
 
 
Best Investor Relations Professional 
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It is perhaps worth reinforcing that the almost all of the shortlisted 
companies for this category have a dedicated investor relations officer 
with only a select few having the CFOs or company secretaries dual-
hatting as the IR official. It is heartening to note that a large proportion 
of these companies have engaged in at least four investor relations 
programmes in a year (e.g. briefings, roadshows, investors’ open day), 
led by the investor relations officer. The ambit of an investor relations 
officer is also extending beyond meetings with investors and analysts to 
also include other stakeholders such as regulators and government 
agencies. Notably and presumably occasioned due to the COVID-19 
pandemic, investor relations officers are increasingly being roped in for 
key meetings of the company with a view of harnessing their input in 
terms of shareholders’ sentiments. 
 
In terms of improvement consideration, the reporting line of IR 
professional can be better clarified and an overview of investor relations 
activities conducted ought to be made as a standing agenda item for 
presentation to the board at least annually. 
 

Breakdown of nominees (%): 

 

 

 

Best Investor Relations Website  
 
In this era of rapacious technological development for which adoption is accelerated by the COVID-19 pandemic, 
one can instinctively deduce that companies which emerged strongly in this category have harnessed the application 
of technology in an efficacious manner. Such companies have undertaken to deploy features such as email alert 
subscriptions and indicators of traffic trends as well as frequency of visitors. Interactive data display or dashboard 
on stock and financial headline numbers are made available in the company website. Interestingly, frequently asked 
questions by investors are also made available on the website of a number of shortlisted companies. 
 
As compared to the preceding year, companies are increasingly availing podcasts of their general meetings and 
analyst briefings. This feature is increasingly made possible with the virtual conduct of such meetings and briefings.  
Retail-shareholder centric features (e.g. links to social media, stock calculator) are also becoming more apparent 
with the increased participation of this cohort. 
 
In terms of headroom for improvement, companies should consider keeping their website updated and maintain an 
archive of key information as well as presentation materials for an elapsed period of at least the preceding five years.  
 
Breakdown of nominees (%): 
 
 
 
 
 
 
Best Investor Relations for an Initial Public Offering (“IPO”) 
 
The high-performing companies in this category have recorded active and clear articulation of their respective 
business proposition as the focal component in their prospectuses and fact sheets. Statements of key risks and 

Investor relations 

officers are 

collaborating more 

closely with other 

functional departments  
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mitigation actions as well as key financial comparators (i.e. industry benchmarks, targets and analytical overview) 
were common disclosures.  
 
In order to accord convenience for analysts and investors, the prospectuses of the nominees were observed to 
contain direct contact information of the investor relations representatives and a clear overview of the IPO process. 
Investor relations materials during this stage also typically include two forms of deck (i.e. a company presentation 
deck and earnings presentation deck). The company deck is essentially a pitch material that presents the company 
thesis in a succinct manner whilst the earnings presentation deck revolves around the primary and secondary 
financial key financial indicators identified during the IPO process. Intelligence revelations concerning the company’s 
performance relative to the industry and developments that could boost the stock’s performance are seen as added 
propositions. 
  
Companies that did not fare well in this category were commonly observed to have excluded the investor relations 
contact information and had re-directed the queries to external parties which elongated the process to obtain 
essential information. Such companies also failed to maintain the momentum with limited investor relations 
interaction post-IPO. 
 

Note: The nominees for this category are not stratified by size. 

 

Business Knowledge & Insights of an Investor Relations Team 
 
Companies that fared well in this category were known for being proactive in curating and publishing materials that 
are useful for the investment community. For example, some companies have analysed the various base-case 
scenarios in the industry as a result of the COVID-19 pandemic and published the resultant findings. Such companies 
also commonly attempt to engage in a dialogue with investors so as to elicit feedback on areas of concerns and 
consequently, tailor their communication content accordingly. 
 
In terms of headroom for improvement, insights regarding unfavorable incidences engulfing the company can be 
made more forthcoming. In other words, rather than stating that the company had a problem, companies should try 
to be expansive in terms of ensuring investor understanding and building their confidence that management can 
“turn the corner”. 
 
Note: The nominees for this category are not stratified by size. 

 

Most Improved Service from an IR Team 
 
In this category, companies at the forefront were observed to be attentive to the needs of investors and analysts by 
conducting regular engagements including follow up sessions with them. There is also active partnering with the 
“sell-side” analysts to clearly articulate the key aspects and differentiators so as to help investors understand and 
assess the company better. Most shortlisted companies have also “kept up with the joneses” by displaying novelties 
in their website and annual report (e.g. interactive annual report).  
 
 
 
 
 
Some companies continue to remain on the backfoot with the IR function being on the periphery as characterised 
by limited engagement with investors and analysts. In such companies, the IR function is typically not positioned as 
one with the requisite standing and there is lack of clarity in the terms of reference. 

 
Note: The nominees for this category are not stratified by size. 
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Best Quality of Annual Reports/ Formal Disclosures 
 

It is interesting to note that leading companies in this category have 
adopted integrated reporting, thus allowing users to have a comprehensive 
understanding of the company’s value creation story including the strategic 
drivers. These companies typically articulate their business model 
proposition in a compelling manner with contextualisation of externalities. 
There is a good mix of lead and lag indicators for users to appreciate the 
COVID-19 implications and underlying factors that drive the performance 
of these companies. 
 
Companies that performed well in this category also have an annual report 
design that is reader-friendly with ease of navigation and visual appeal 
being key considerations. Value-added disclosure features such as 
comparison of share price against benchmark indices, trend analysis of 
financial headline figures and movement in shareholding structure are also 
evident. 
 
In terms of improvement consideration, the strategic business assumptions 
made in making the disclosures can be better clarified.  

 

Note: The nominees for this category are not stratified by size. 

 
Best Quality of One-on-One Meetings 
 
The key differentiator of winners in this category is the provision of access to senior management for one-on-one 
meetings. Some companies have also ventured to accord access to the senior independent director who is typically 
regarded as the spokesperson for the company on any corporate governance issues. Simply put, the utility of virtual 
meetings has shattered the previously prevalent logistical impediments. 
 
In order to ensure that what actually goes on during these interactions does not remain largely elusive to outsiders, 
selected progressive companies have shared the content of these engagement sessions on their websites through 
slide decks and podcasts. A few companies have also taken the “extra mile” to disclose progress reports on the 
corporate websites so as to highlight developments that are relevant to the queries or concerns raised by investors 
and analyst during one-on-one meetings. 
 
On a less upbeat note, a number of shortlisted nominees did not disclose a structured process on the scheduling of 
one-on-one meetings and the governance framework surrounding this engagement mode which is imperative to 
safeguard the sanctity of material and price-sensitive information. 
 

Note: The nominees for this category are not stratified by size. 

 

 

 

 

 

 

 

Many leading shortlisted 

companies have adopted 

integrated reporting to 

“connect the dots” and 

articulate their value-

creation story in a 

holistic manner to  

stakeholders. 
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Sectorial Analysis of Award Recipients in 2020  

 

Note: The following analysis is performed by dissecting the nominated companies based on the sectorial 

classification by Bursa Malaysia Berhad. The analysis for micro cap companies is 

                  excluded due to its limited sectorial dispersion. 

 

Large Cap 

                Chart 1: Winners in the Large Cap by Sector 

As illustrated in Chart 1, companies in the “Telecommunications & 
Media” sector have received the highest share of awards with a 
recorded proportion of 40% (refer to Chart 1) and this is followed 
by the “Healthcare” industry.  
 
Given the nature of the telecommunications and media industry, 
it is hardly surprising to note that the companies in this sector 
have harnessed the application of technology to elevate their IR 
programmes. It should be recognised that a number of 
telecommunications and media companies sought to build an 
immense “warchest” to capitalise on opportunities which 
required large funding and this in turn created an impetus for 
investor relations activities. 
 
In light of the COVID-19 pandemic, healthcare-based companies 
have also emerged to the forefront and underscored the 
investment thesis of their companies using a plethora of 
engagement modes. 
 

 

Mid Cap 

                  Chart 2: Winners in the Mid Cap by Sector 

In the Mid Cap categories, companies across the “Real Estate 
Investment Trusts” sector achieved a 34% share of the total 
awards (refer to Chart 2). It should be noted that 
constituents of Real Estate Investor Investment  Trusts in 
this regard are predominantly office-based and therefore, 
largely insulated from the adverse consequences brought 
about by the COVID-19 pandemic and the attendant 
movement restriction order. 
 
The “Telecommunications and Media” industry meanwhile 
emerged second with a 27% representation. Industry 
representatives from the this segment demonstrated 
heightened transparency including availed frequently asked 
questions by shareholders. 
 

 

 

 

Small Cap 

                              Chart 3: Winners in the Small Cap by Sector 
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As for the Small Cap companies, the “Real Estate 

Investment Trust” and “Industrial Products & Services” 

sectors have jointly taken centre stage with a recorded 

proportion of 27% respectively (refer to Chart 3). 

  

This is indeed an encouraging development given that 

companies in these capital-driven sectors are likely to be 

increasingly reliant on capital-based financing as they grow 

in scope and scale. CEOs in this sector tend to have 

heightened visibility and are acknowledged to be proactive 

in leading investor relations engagement sessions. 

 

 

 

 

  

Exploring Historical Trends of MIRA 

Awards Recipients  
 

Note: The analysis for micro cap companies are excluded due to comparability constraints as the 

introduction of awards across this stratification is relatively new. 

 

Large Cap 

 

Chart 4: Winners in the Large Cap by Sector 

 

Companies across the “Financial 
Services” sector have received the 
highest share of awards at 45% and 
followed by companies in the 
“Telecommunication & Media” sector at 
29% (refer to Chart 4).  
 
In the past three years, companies in the 
“Financial Services” and 
“Telecommunications and Media” have 
been noticeably gaining traction, 
receiving higher nominations from the 
investment community. 
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Chart 5: Winners in the Mid Cap by Sector 

 

In the Mid Cap stratification, 
companies in the “Consumer Products 
and Services” have been observed to 
be the typical recurring award 
recipients and this is closely followed 
by the “Financial Services” sector 
(refer to Chart 5).  
The aforementioned observation is in 
tandem with general sectorial 
representation of the mid-cap 
stratification. 
 

 

 

 

 

 

Small Cap 

 

Chart 6: Winners in the Small Cap by Sector 

 

Due to the sporadic nominations of 
companies in the small cap 
categories, the percentage of winners 
according to sector is more 
fragmented. In recent years, 
companies in the “Technology sector 
have been identified to be leading 
(refer to Chart 6) due to the variety of 
investor relations channels deployed 
including general meetings and 
participation in investor relations 
events. 
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Appendix 1 
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